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The Northwest’s Most Trusted Source of Golf Information

Serving the Pacific Northwest
 •  The longest-running, direct-mailed quarterly publication in the region

•  Direct-mailed to over 100,000 households

•  The official publication of Washington, Oregon, Idaho and British Columbia 
golf associations and the Pacific Northwest Section PGA

•  The only regional golf publication with a verifiable reader demographic

Pacific Northwest Golf Association represents nearly a quarter of a million golfers 
throughout the Pacific Northwest serving Washington, Oregon, Idaho and British 
Columbia golf associations.

“The PNGA membership is exactly who our 
nationally-ranked golf resort is looking to 
attract. We run season-long advertising 
campaigns with them, which have 
consistently yielded extraordinary results, 
year after year. They are a great partner, 
and will be a staple in our marketing 
strategies for the foreseeable future.”

Brian Benitz
Director of Sales & Marketing, Gamble Sands Golf Resort

“The PNGA does an outstanding job getting 
targeted marketing out for us. For many reasons, 
the PNGA is the only media vendor that Pumpkin 
Ridge uses. First is their staff is a pleasure to work 
with and will go above and beyond what you ask for. 
Second, we see instant results with each campaign 
to their members. Third being personal touches – 
we are more than just an account for them; they 
truly care about the club and our vision. ”

Christina Dalton
Director of Sales, Pumpkin Ridge Golf Club
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Among golf publications, Pacific Northwest Golfer has a higher
direct-mailed circulation in the Northwest than any other.

There’s no competition on rate or total distribution.

The largest circulation 
in the Northwest

Pacific Northwest Golfer - Over 100,000 households

Golf Digest - 69,517

Golf Magazine - 56,957

Golfweek - 25,000

Printed Matter

PM41108549
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119 years
as Guardians 
of the Game
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The Northwest’s Most Trusted Source of Golf Information

BestYear
EVER

With its renovation 
completed, Crane Creek 

Country Club becomes a 
premier Northwest club

MOST 
INFLUENTIAL
Who affects our 
Northwest game?

BIG DEAL WITH 
BIG MOMMA
JoAnne Carner to 
play Legends Cup

STORM IS BREWIN’
Lisa Brummel talks 
round ball

DISTINGUISHED 
SERVICE AWARD
PNGA honors three

U.S. Senior 
Amateur at 
Eugene CC

p. 28
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Local Knowledge
At least once a year we like to poke around and see who’s doing what. And we are 
amazed at some of the innovation and creativity that occurs in the garages, tool 

sheds and backyards of the region’s golfers.  
 Ideas born of sun, wind, rain, snow and anything else this land has thrown at us, 

we are still of the West, still on the frontier. 
 It’s good to live in the Northwest.   

InspIratIon 
sometimes is born of 
frustration. 

tim tucker was 
competing in the 
2009 oregon public 
Links Championship 
at sandpines GL in 
Florence, ore. playing in 
the final group on the last 
day, and playing for the 
lead, he hit a tee shot out 
of bounds and wound up 

losing by two shots. What’s worse is that he had hit a 
tee shot oB the previous day on the same hole. 

“Driving the ball had always been my achilles heel,” 
tucker says. “after that (championship), I just kept 
wondering why I can’t hit my driver straight.”

a former pGa club professional who regained his 
amateur status and now works as a caddie at Bandon 
Dunes Golf resort, tucker has etched his name in the 
northwest’s amateur circuit, becoming a regular in area 
championships and being selected to play in last year’s 
pnGa Cup and Hudson Cup. along with qualifying 
for three U.s. Mid-amateur Championships (2007, 
2010, 2013), he has also recently qualified to play in the 
inaugural U.s. amateur Four-Ball Championship, to 
be held in May at the olympic Club in san Francisco. 
His partner in that championship will be Kyle 
Crawford, another of Bandon Dunes’ caddies.   

after the two oBs in the oregon public Links, 
tucker became desperate for answers. Finally thinking 
he must simply be aiming wrong, he applied some tape 
to the top of his driver to help. “I was working at the 
time for a company that custom-fit putters for aim and 
understood how different shapes affected how a player 
aims,” he said. “I’d seen it work on putters, so I tried it 

GOLF PROdUCTS

My Aim is True

by Jennifer Swindell

LonGtIMe IDaHo GoLFer 
Larry Davis had a dream where he 
saw himself making putts. He was 
using a putter unlike anything he 
had seen before.  

He woke up, drew a sketch of 
what he remembered and started 
building it in a friend’s machine 
shop. 

Davis, 71, was a commercial 
painter for 53 years. His dream 
turned him into an inventor and 
designer – he went to a club-making 
school in austin, texas, to perfect his 
product. 

six generations of changes and 
15 years later, truestroke™ is now 
UsGa-legal, patented and used by 
hundreds of golfers, including Idaho’s most successful amateur, Jean 
smith. 

“This putter tells me when I’m doing something wrong,” smith 
said. “people are always asking me about it because the configuration 
is probably not the most appealing – but that goes away. I tell them to 
try it and trust it, and you will change out putters.”

smith was inducted into the pacific northwest Golf Hall of 
Fame in 2005, and has long been Idaho’s most accomplished golfer. 
Her accomplishments include seven Idaho Women’s state amateur 
titles (to go along with 13 other IGa state championships), the 2003 
pnGa senior Women’s amateur title, and the 1995 U.s. senior 
Women’s amateur, among many others. 

smith’s game was in a dry spell for a few years until this past 
summer when she won three Idaho Golf association events. 

“My game improved a lot with that putter – it’s outstanding,” said 

Idaho Golfer Invents 
Dream Putter

Larry Davis

Tim Tucker

Continued on page 26 Continued on page 26
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A Once-in-a-Lifetime Experience, 
Every Time 
Pebble Beach. It’s a place that many dream 
to go for a bucket-list experience, and turns 
into an annual tradition once they leave. 
Whether your stay brings you to The Lodge 
at Pebble Beach, The Inn at Spanish Bay or 
the intimate Casa Palmero, this classic Cali-
fornia resort offers something for every taste. 

The Golf Trip of a Lifetime
Host to five U.S. Open Championships, with 
a sixth in 2019, Pebble Beach Golf Links has 
been the site of some of the golf world’s 
greatest moments. Named the No. 1 Public 
Golf Course in America by Golf Digest, 
golfers of all skill levels can walk in the 
footsteps of legendary players while making 
their own Pebble Beach memories. The 
feeling of walking up the par-5 18th fairway 
with the waves crashing in famous Stillwater 
Cove is unforgettable. 

Guests can also test their games at 
the popular Spyglass Hill Golf Course and 
The Links at Spanish Bay, ranked among 
the best courses in the U.S. with their 
thoughtful layouts and Pebble Beach 
coastal panoramas. 

Practice Like a Pro
The Pebble Beach Golf Academy and 
Practice Facility opened in 2014 and is 
one of the world’s most technologically 
advanced golf learning centers. Tune up 
your game with a session on the Robotic 
Swing Trainer, or experience other 
technology including 3D motion capture 
analysis, putting stroke analysis system 
and indoor golf simulator. Complete with 
sprawling grass range, practice green and 

short-game complex, it’s the ultimate place 
to prepare for your special round of golf. 

Indulge in Five-Star Treatment
The Spa at Pebble Beach is one of just 48 
spas in the world to receive a Forbes Five 
Star rating. Try the Post Golf Therapy treat-
ment or relax fireside in the Sanctuary, where 
the most difficult thing to do is stay awake.  

Sights and Sunsets 
Grab a picnic from Pebble Beach Market 
and take a leisurely cruise on the famous 
17-Mile Drive. After, retreat to The Inn at 
Spanish Bay to watch its popular sunset 
bagpiper performance, a tradition that 
enchants guests each evening. Cozied up in 
front of fire pits, visitors are treated to the 
sounds of Scotland as the bagpiper makes 
its way down the first fairway of The Links 
at Spanish Bay. With the Pacific Ocean as a 
backdrop, it is a must-see to round out the 
perfect day at Pebble Beach. 

Pebble Beach Resorts
Exclusive Pebble 
Beach Stay & Play 
Offer for PNGA 
Members 
Pebble Beach Resorts has 
created a special value-added 
package exclusively for Pacific 
Northwest Golf Association 
members to create new 
golfing traditions. 

Call 866.993.6931 to book 
reservations and mention 
code GOLFPNGA.    

• Two nights at The Inn at 
Spanish Bay 

• One round on Pebble Beach 
Golf Links, plus one round 
at The Links at Spanish Bay 
or Spyglass Hill Golf Course

• Option to extend your stay 
at 25 percent off your third 
and fourth night

VALuE-AddEd FOR PNGA 
MEMBERS:
• Complimentary room 

upgrade
• Complimentary 15-minute 

swing lesson on the Robotic 
Swing Trainer

• $50 retail gift card

Package starts at $2,185
Offer valid through 
September 9, 2015

The Robotic Swing Trainer at the newly-
opened, state of the art Pebble Beach 
Golf Academy. Photo courtesy TGO. 

Destinations

The 18th hole at
Pebble Beach

Golf Links. 

Photo courtesy Bart Keagy 

by Jim Sutherland

So it’S the beginning of an nhL 
SeaSon and someone makes a startling 
realization: there are more rookies from 
small towns in one of the Sun belt states 
– some crazy place like arizona, say – 
than from any of the Saskatchewans or 
ontarios. then, to add insult to injury, one 
of the newcomers from who-knows-where 
emerges as the early favorite as rookie of 
the year. Cue much hand-wringing about 
the state of the game.

that’s exactly what’s happening this 
year on the Pga tour, though without the 
hand-wringing or even, for that matter, the 
widespread realization. in the form of adam 
hadwin, Roger Sloan and nick taylor, three 
of 24 rookies are from british Columbia. 
throw in andrew Putnam from neighboring 
Washington, and the continent’s northwest 
reigns (and for once this winter, that’s the 
correct spelling) over every other corner.

Washington hasn’t hurt for tour players 
in recent years, with fred Couples, Kirk 
triplett, Kyle Stanley and Ryan Moore, not 
to mention Putnam’s older brother, Michael 
Putnam – but the same can’t be said for 

b.C. although Jim Rutledge and Chris 
baryla each had recent one-year stints as 
tour regulars, it’s been many years since 
players such as Dave barr, Jim nelford, 
Ray Stewart and Dick Zokol enjoyed fruitful 
careers.

the new crop even has a connection to 
that earlier generation, explains nick taylor, 
as both he and hadwin grew up playing 
alongside Stewart, who happens to have a 
son their age, on abbotsford’s Ledgeview 
golf Club – which can now be counted 
Canada’s most successful incubator of pro 
careers. 

taylor’s wife andie is a social worker at 
abbotsford Regional hospital, and although 
he and hadwin are based in Scottsdale 
during the winter, taylor especially moves 
his base back to abbotsford for the summer. 
“it’s just so beautiful here then,” says 
taylor, who can often be found playing with 
buddies at Ledgeview or nearby Chilliwack 
golf Club during breaks from the tour.

“it’s a tight course, and the greens 
are really good,” says hadwin, about 
Ledgeview’s reputation for developing good 
players. the fraser Valley town is also on 
its way to becoming Canada’s Carlsbad, a 

RISING
After cutting their teeth in the region’s amateur 
championships, four PGA Tour rookies are suddenly making 
the Northwest a hotbed for churning out fine players 
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ScouTING RePoRT
AdAm HAdwIN
AGe: 27
FRom: AbboTSFoRd, b.c.
woRld GolF RANkING: 177*
always a terrific ball striker, hadwin 
went into his third Web.com tour season 
committed to improving his play around 
the greens. he finished the season in 
the top half for scrambling and top 30 for 
putting, to go with top-10s in total driving 
and the all-around. his finish atop the 
Web.com standings gives him his pick 
of tournaments, except for majors and 
World golf Championships events.

ANdRew PuTNAm
AGe: 26
FRom: uNIveRSITy PlAce, wASH.
woRld GolF RANkING: 281*
Putnam ranked in the top half of all 
the major statistical categories on the 
Web.com tour, while finishing sixth in 
stroke average and fifth on the overall 
money list. on the Pga tour his high 
priority ranking will get him into most 
regular tournaments and he’ll have 
one advantage over every other rookie: 
the tutelage of a big brother, Michael 
Putnam.    

RoGeR SloAN
AGe: 26
FRom: meRRITT, b.c.
woRld GolF RANkING: 512*
While long off the tee, Sloan was in the 
bottom half of the Web.com in most 
other statistical categories, so he knows 
where there’s room for improvement. he 
has the added challenge of a low priority 
ranking, which will get him into fewer 
than 20 tournaments unless he can move 
up via a reshuffle.  

NIck TAyloR
AGe: 26
FRom: AbboTSFoRd, b.c.
woRld GolF RANkING: 210*
Known at the University of Washington 
for his short game, taylor hasn’t 
dominated any statistical category as a 
pro, but the one-time world no. 1-ranked 
amateur has risen to the occasion twice 
when it counted most: in the Web.com 
finals with a top-10 finish that earned 
a promotion to the Pga tour, and then 
at the Sanderson farm Championship 
with his first tour victory. now he’s fully 
exempt and can pick a schedule that 
includes the Players Championship and 
Pga Championship. 
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* At press time

Reaching the most
avid core golfers in
the Pacific Northwest!

For additional information,
contact editor@thepnga.org
or 800-643-6410



Not all golfers are the same
Pacific Northwest Golfer readers rank highest...

Golf’s Pyramid 
of Influence

...in buying power

...in education and professional status
...in dollars spent on golf travel
...dollars spent on golf merchandise

Household Income
75%  Household incomes over $75,000
$116k Average combined household income

Consumer Behavior
45% Spent more than $3,000 on golf vacations in 

past 2 years

$3,450 Average spent on golf vacations in past 2 years

76%  Spent over $500 on golf merchandise last year

$1,110 Average spent on golf merchandise last year

33%  Purchased a product in the past year 
advertised in Pacific Northwest Golfer

80% Visited golf couses seen advertised in Pacific 
Northwest Golfer

66% Visited golf destinations/resorts seen 
advertised in Pacific Northwest Golfer

Reader Profile

Source: National Golf Foundation

AVID
25+ Rounds

 26% 76% 71%

 Golfers Rounds $ Spend

 30% 18% 23%

 44% 6% 6%

MODERATE
8-24 Rounds

OCCASIONAL
1-7 Rounds

 56% 94% 94%PNGA Members
Avid + Moderate

Our 
readers!

Our 
readers!

- 3 -

44% of our readers
are private club members

with an average 
household income of

and an average
net worth of

$410,000
$5.9 million

Travel
97%  Took a vacation in the past 12 months
59% Took a golf vacation in the past 2 years
87% Plan to take a golf vacation next year
49% Use golf instructor
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Membership
Washington 80,000
Oregon 45,000
Idaho 19,000
British Columbia 50,000

Pacific Northwest Golfer
1x 2x 3x 4x

Cover     10,000 (includes two pages of advertorial)

Back Cover 5,200
Inside Front 4,680
Inside Back 4,445
Spread 8,000 7,600 7,220 6,500
Full page 4,150 3,950 3,745 3,370
2/3 page 3,735 3,550 3,370 3,035
1/2 page 2,800 2,660 2,530 2,275
1/3 page 1,865 1,775 1,685 1,515
1/6 page 1,245 1,180 1,120 1,010

Zones 1 or 2 (Washington or Oregon sections)
1x 2x 3x 4x

Cover        3,970 (includes one page editorial)

Spread 3,780 3,590 3,410 3,070
Full page 2,015 1,915 1,820 1,640
2/3 page 1,815 1,725 1,640 1,465
1/2 page 1,360 1,290 1,230 1,110
1/3 page 905 860 815 735
1/6 page 600 575 545 490

Zones 3 or 4 (British Columbia or Idaho sections)
1x 2x 3x 4x

Cover       2,520 (includes one page editorial)

Spread 2,395 2,275 2,160 1,945
Full page 1,260 1,195 1,135 1,025
2/3 page 1,135 1,075 1,025 920
1/2 page 850 810 765 690
1/3 page 565 540 510 460
1/6 page 375 365 340 304

Ad Rates
AUGUST 2016    |    GOLF WASHINGTON    |    1

Golf Washington

Kalispel Golf
& Country Club 

Aug 2016

Golf Washington is a regular insert of Pacifi c Northwest Golfer magazine

Aug 2016Aug 2016

Washingtonashingtonashington
Golf

Owned and operated by the Kalispel Tribe of Indians, 
the newly renovated Kalispel Golf & Country Club in 
Spokane provides the ultimate golf experience – and 
for the fi rst time ever, the most iconic course in the 
Inland Northwest is open for limited public play

MAY 2018   |  GOLF OREGON    1 Golf Oregon is a regular insert of Pacific Northwest Golfer magazine

Your 
Summer 

Place
Black Butte Ranch 

provides all the 
amenities of an 
endlessly great 

summer vacation

MAY 2018

Oregon
Golf

The par-5 10th hole 
on Black Butte’s
Big Meadow course

Photo by Mike Houska

AUGUST 2016    |    GOLF IDAHO 1

GolfIdaho

Golf Idaho is a regular insert of Pacifi c Northwest Golfer magazine

The Best
Just Gets 
Better

AUG 2016

With its immaculate conditions, 
superior service, all-new greens 
and iconic and legendary 
scenery, the Coeur d’Alene 
Resort Golf Course continues 
its status of excellence as a 
destination of dreams fulfi lled 

Pacific Northwest Golfer’s circulation is segmented 
into four geographic zones: Idaho, Oregon, 
Washington and British Columbia.

An insert in each zone includes editorial content 
and advertising specific to each region and 
corresponding golf association—allowing advertisers 
to cost-effectively target their specific market.

Zoned to reach your market
Reach our full audience or a targeted segment

Multi-Zone Rate
25% discount with multiple zone buy

Inserts
Pricing available upon request  

Graphic Design Service
Available at a rate of $80 per hour

- 4 -



Digital ways to reach more golfers
Website Ad
Online ad tile placements are available on the PNGA 
and four regional golf association websites.Placements 
are also available on member eNewsletters and semi-
monthly handicap revision emails. 

600px x 1000px
REACH COST

PNGA 139,000 $7,600
British Columbia 35,000 2,275
Oregon 44,000 2,860
Idaho 17,000 1,105
Washington 72,000 4,680

Dedicated eBlasts
Target golfers by zip code, region or state, with a special 
email offer. Open-rates for our eBlasts continue to be 
double the national average.

•  All eBlasts must present exclusive offer to our audience.
•  eBlast packages are available at a lower rate.

Each zone can be segmented at $65/1,000 emails.
Minimum $600. 

File format: PNG or JPG, 96dpi

For additional information,
contact editor@thepnga.org
or 800-643-6410

300px x 250px
VIEWS/30DAYS COST

thepnga.org 48,000 $455
britishcolumbiagolf.org 54,000 390
oga.org 125,000 525
idahoga.org 36,000 335
wagolf.org 139,000 525
Text Link WA Golf only 139,000 250

File format: PNG or JPG, 96dpi

GHIN Mobile App Ad
Among the fastest-growing digital marketing opportunities 
is the GHIN Mobile App. The number of golfers using the 
app to post their scores increases each year. The app 
is free to each Association’s members in Washington, 
Oregon and Idaho. Ask your representative for recent 
statistics.

1920px x 800px:  $12 CPM

File format: PNG or JPG, 96dpi

PNGA eNewsletter
Monthly newsletter sent to 139,000 opt-in email addresses.

300px x 250px $700
Feature: includes 500 words plus 5 photos              1,500

Twice-Monthly Handicap eRevision
300px x 250px  REACH RATE

WA Golf  71,000 $350

OGA  44,000 $350

IGA (1000px x 200px)  17,000 $175

BCG  35,000 $340

Advertorial            WAGolf, OGA or BCG: $700  /  IGA: $350

File format: PNG or JPG, 96dpi

File format: PNG or JPG, 96dpi
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Press-ready file specs
• Photo resolution - 300 dpi, CMYK, density  

not to exceed 235%. Save to final size. 
• Line art - 1200 dpi
• A PDF file is preferred. Please embed all fonts and 

images, set compression at 300 dpi and colors to CMYK.

Ad Submission
• Please e-mail ads or a link to download your ad to your 

sales rep or to ads@thepnga.org.
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Payment & Terms
• No terms or conditions of the rate card may be altered except in 

writing, signed by the publisher.
• All advertisers must sign an insertion order at the time of sale, 

bonding them to the space reservation.
•  The PNGA’s liability for error shall not exceed cost of space 

occupied by the error.
•  The PNGA reserves the right to revise or reject any advertisement. 

Also, the phrase “paid advertisement” may be added to any copy, 
which in the PNGA’s opinion simulates editorial matter and might 
be misleading. 

•  The PNGA shall be under no liability for its failure, for any cause, to 
publish or insert any advertisement.

• The advertiser assumes liability for all ad content.
•  Accounts are due and payable upon receipt of invoice. A service 

charge of 2% will be charged on all 30-day past-due accounts. If 
contract terms are not met an adjustment will be made per rate 
frequency used. In the event collections are to be made, the PNGA 
is not responsible for legal fees.

•  Visa and MasterCard accepted

Ad Specifications
Ad Sizes (w x h in inches)
Full page Live Area 7.25 x 9.812

Trim Size 8.375 x 10.875

With Bleed 8.625 x 11.125 

Spread Live Area 15.625 x 9.812

Trim Size 16.75 x 10.875

With Bleed 17 x 11.125 

2/3 page Vertical 4.75 x 9.812
1/2 page Horizontal 7.25 x 4.812
1/3 page Vertical 2.312 x 9.812

Square 4.75 x 4.812
1/6 page  Vertical 2.312 x 4.812

Horizontal 4.75 x 2.3125

Editorial
Calendar
February Golf Show Edition
May Summer Season
August Fall Specials
November Travel/ Snowbird
 Destinations

Contact editor@thepnga.org
or 800-643-6410
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